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Terente's Walking Strategy is a vision for a mere liveable, presper-
ous and sustainable aity. It is a plan ta create high quality pedestri-
an environments and foster a culture of walking in all of Toronta's
neighbourhoeds, By bringing together the City's existing pedestri-
an policies and programs with exciting new initiatives, the Walking
Strategy provides a framework for renewing and revitalizing our
pedestrian realm. As more people leave their cars at home, our city
becomes a greener and healthier place to live, work and play. The
Walking Strategy will help us to build our streets and public spaces
so that they meet the full potential of our great city.
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WALKING

IS ESSENTTAL
TO BUILDING
A SUSTAINABLE
TORONTO

CITY OF TORORTO WALKING STRATRGY

The Toronto Walking Strategy ouflines what it

takes to make Torontoa great walking city — a

city where people love 1o walk. [t strives to create

an environment where walking is an appealing,
convenienl, sale and stimulating experience [or everyone in every
Toronlo neighbourhood.

Walking is a basic form of mobility and it is a component of
almast every journey. Walking doesn't cost any money, require
any special equipment or create harmful emissions. The Walking
Strategy recognizes that uilding a suskinable city means build-
ing a city where peaple choose to walk, along with eycling and
public transit trips, as a preferred way to move from place o
place. In recognition of the broad, far-reaching advantages of a
pedestrianal'ﬁfndl}r city, the Sirategy's actions give a high priority
io the health, social, economic and environmenial benefits of
walking. ‘Toronto will benefit from more peaple walking in neigh-
bourhoods all across the city and the Walking Strategy provides

the tools to make that happen.

The Walking Sirategy is an integrated approach that brings
topether several City divisions and agencies to create physical and
enltural environmenis that encourage walking. 1t is the product
of many discussions with the public, external organizations and
relevant City divisions and agencies. Input from ‘lToronto resi-
denis includes information gathered through public consultation
sessions and the ‘loronio Walking Survey'. In addition, the
Strategy has been developed with the advice of international
experis in pedesirian policy and programming who were dele-
gates of Walk 21 Toronte — a high-prafile international confer-
ence hosted by the City of Toronto in October 2007,

1. A random telephone survey of 1,000 Toronto residents conducted in 2007



BIG STEPS TO
A PEDESTRIAN
FRIENDLY CITY

= A culture of walking will be supported and nurtured throughout the city.
-> All City sidewalks and walkways will be clear, accessible and easy to navigate.

-=> City building projects, both public and private, provide opportunities to
create a high-quality walking environment.

=» Tools for navigating the city on foot, such as signage and maps, will make
walking easy and enjoyable.

-> Pedestrian-focused projects and initiatives will be coordinated across City
divisions and agencies.

=> Areas that are not well designed for walking will be transformed,
neighbourhood by neighbourhood, into places where people want to walk.

CITY OF TORONTO WALKING STRATEGY. 3



VISION.
BRINGING

TORONTONIANS

TO THEIR FEET

A pedestrian is a person moving
from place to place, either by
foot or by using an assistive
mobility device. Pedestrians
include residents and visitors to
the city of all ages and abilities.

— TORONTO PEDESTRIAN CHARTER, 200d

The Walking Strategy envisions a Toronta where citizens
and visitors participate in a eulbire of walking, This is a
‘laranto where streets, parks, public spaces and neighbour-
hoods are accessible, secure, vibrant and enjoyable so that
peaple choose to walk more often and where walking is
complemented by public transit, cyeling and other sustain-
able modes of travel,

‘Toronto has a rich pedestrian tradition. The route that is
now Spadina Road was travelled over thousands of years by
people moving between Lake Cntario and the areas 1o the
north. Similarly, Davenport Road lollows a path that was
used by traders and fishers travelling between the Don and
Humber rivers. The Walking Strategy builds upon this tra-
dition of walking by setting out a plan that will encourage
residents and visitors 1o share in the environimental, health
and social benefils of a strong walking culture. [t imagines
a Toronto where everyone lives and works within walking
distance of the shops and services they wanl to [requent
and where they feel a closer connection to their neighbour-
hoods because they experience them at a walking pace.

GLOSSARY Terms often referred to in The Walking Strategy

WALKABILITY — is a measure of how easy and enjoyable it is
to walk in your neighbourhoad. For example, a very walkable
neighbourhoad is a neighbourhood where walking is convenient,
safe and enjoyable.

AVEMUES — The City of Toronta Official Plan identifies key
Avenues as important corridors along major streets where reur-
banization is anticipated and encouraged to create new housing
and job opportunities while improving the pedestrian environ-
ment, the look of the street, shopping oppertunities and transit
service for community residents. {D&da Plan, Section 2.2.3)
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PEDESTRIAN PRIORITY PHASE — is a feature that allows
pedestrians to cross the road safely in any direction while traffic s
stopped for all vehicles. In these selected intersections, a red light
is shown to vehicles in all directions while the pedestrian “walk”
sign is provided to pedestrians to travel in any direction they wish,
including diagenally across the intersection.

WALK 21— is an annual international pedestrian planning
conference. Teronta hosted the 2007 conference.



Toronto's existing policies and programs provide a strong foun-

TORONTO:

A STRONG
FOUNDATION
OF WALKING

dation to support a cornprehensive Walking Strategy, The Cily’s
Official Plan provides the policy framework for achieving a more
intense, mixed-use paitern ofdeve]npmcnr that will increase
apportunities for better pedestrian, transit and bicycling condi-
tions. Several sections of the Official Plan provide specific poli-
cies that support a high-quality pedesirian enviromment. These
policies reinforce the notion that by building a "walkable® city
we are creating a sustainable city. (Please see City of Toronto
website at www.toronto.cafwalking for a summary of relevant
Official Plan policies.)

In 2002, City Council adopted the Toronto Pedestrian Charter,
which reflects the principle that the quality of our walking envi-
ronment is a key indicator of the City's health and vitality. The
International Charter for Walking, adopted by the Walk21
Conlerence in Melbourne, Australia in 2006 has also served as
guidance for the development of the Toranto Walking Strategy.

An urban environment and
infrastructure will be created that
encourages and supports walking
throughout the City through
policies and practices that ensure
safe, direct, comfortable, attractive,
and convenient pedestrian
conditions, including safe walking
routes to schools, recreation
areas, and transit.

A Walking Survey of 1,000 Toronto residents was conducted
in 2007, The survey results show that walking is an integral
part of daily travel patterns for most Torontonians. Fighty-one
percent of respondents reported walking for recreation or fit:
ness. Though fewer people said they walk 1o their daily desti-
nations, results show that approximately 319 of Torontonians
choose to walk to work, school, shopping, or leisure and enter-
tainiment activities.

— CITY OF TORONTO OFFICIAL PLAN, 2002

2008 TORONTO WALKING SURVEY How Torontonians travel

I;%n triit :agal dﬁn ﬁi
work / volunteer 3% 36% 2% 49% 1%
school / take to school 25% 1% 23% 2% 47% 1%
shopping 18% 1% 15% 2% 63% 1%
leisure / entertainment 12% 2% 23% 3% 59% 1%

CITY OF TORONTO WALKING FTRATEGY 35



WHY
TORONTO
NEEDS A
WALKING
STRATEGY

Toronto Public Health
estimates that 1,700 people
die prematurely each

year in Toronto due to
smog-related causes.

50 per cent of adults living
in Toronto are not physically
active enough to maintain
or improve their health,

— DR. DAVID MCKEOWN, TORONTO
MEDICAL OFFICER OF HEALTH

O CITY OF TORONTC WALKING FTRATEGY

Toronto has many existing guidelines, programs and projects that focus on
improving the pedesirian environment. These initiatives are the responsi-
hility of many different City divisions, agencies, boards and commissions,
The Walking Strategy links all of these into one integrated plan and recom-
mends several new actions for providing and maintaining a high-qualiry
walking environment and fostering a culture of walking, Toronto needs a
walking strategy in order fo evaluate and ecordinate existing initiatives while
creating new programs that put walking at the forefront of city-building ini-
tiatives. The Walking Strategy contributes ta building a sustainable living
environment that prioritizes the health and safety of Torontonians.

EXISTING GUIDELINES ANMD PROGRAMS

Walking related City guidelines and programs include the Vibrant Streets
Guidelines and the Coordinated Street Furniture Program; the Essential
Sidewalk Links Program: Accessible Pedestrian Signals; Streetscape Design
Guidelines; Discovery Walks program; and the Active and Safe Routes 1o
School program. (A complete list can be found at www.loronto.ca fwalking).
These initiatives evolved over time, often in response 1o specilic objectives.

In translating Toranto's Official Plan policies into action, the City has
adopted specific action plans {or both public transit and bicycling, such as
the TTC Ridership Growth Strategy, the Transit City Plan and the Toronto
Bike Plan. The Walking Stategy is a corresponding action plan for pedesiri-
ans and provides a long-term, comprehensive set of actions lor achieving
the OfMicial Plan's objectives for walking and the public realim.

HEALTH AND THE ENVIRONMENT

The Walking Stralegy supports Toronto Public Health's “Call 1o Action”
for healthier, active living, Walking is a proven method of promoling per-
sonal health and is consistently ranked very highly as a preferred physical
activity for youth and adults.  Furthermore, City Council has called lor new
ways lo think about transportation, community planning and design o
help meet the Climate Change, Clean Air and Sustainable Energy Action
Plan emission reduction targels. This plan aims for a reduction of green-
heuse gas emissions of 6% by 2012 and 80% by 2050, Building a more
walkable Toronte will contribute significantly towards achieving these goals
by encouraging walking, along with cycling and public transit trips, in place
of motor vehicle use.



CHALLENGES &
OPPORTUNITIES

DEVELOPMENT PATTERNS

In the past, two distinet patterns of development have shaped
the City of Toronto. The first type, located in the older parts of
the city, is characterized by neighbourhoods that are generally
conducive 1o walking as they are cormnpact and have mixed land
uses. With their fine grain of streets and transit, these areas are
sometimes called "streetcar neighbourhoods” and were built
before the post-war era of the automobile, Yel even in these
walking-friendly neighbourhoods much can be done to give
pedestrians a higher priority and raise the quality of urban
design in the public realm.

The second pattern of development is found in Toronio’s
“post-war suburbs” and poses a considerable challenge o
improving the city's walkability. Buill on segregated land-use
patterns, these suburban neighbourhoods are typically com-
posed of single family homes in residential subdivisions and
higlerise apartment lowers on arlerial roads. Concentrations of
apartmenl lowers creale arcas with relatively high population
densilics, bul these arcas generally have poor access lo comimu-
nity services and public transit. According to a recent report by
the Centre for Urban and Community Studies at the University
ol Teronte, over the past 30 years these suburban neighbour-
hoods have seen the larges| increases in population densily,
new immigrant residents and poverty levels compared with
other areas of the city. The majorily of the City's Priority
Neighbonrhoods are located in these post-war suburbs.

Urban sprawl has led to increased distances between hame,

waork, schoal, shopping, recreation and other services which has
greatly contributed to automobile dependence. Increasing
maotor vehicle rafTic and the resnlting increase in gronnd-level
pollution and noise have contributed to a deterioration of the
walking environment in communities all across Toronto,
Meighbourhood characteristics like speed and volume of motor
vehicle wraffic, sidewalk safety and proximity to parks and other
services can either support walking or create barriers. Having
more people out walking on the street leads to an increased
sense of neighbourhood safety, a term coined by urban plan-
ning activist and writer Jane Jacobs as “eyes on the strect.”

DECREASES IN PHYSICAL ACTIVITY

Only 36% of children and youth walk to school 1oday, a figure
thal has declined steadily from 809 just 30 years ago. Fower
walking Irips o school are only one example of a societal trend
in decreasing levels of physical activity across all age groups,
Lower levels of physical activily are a contributing factor to
increased levels of obesity, hearl disease, diabetes and other
chronic health problems. Research indicates that people who
live in the most walkable neighbourhoods walk more often, and
people who walk more often are less likely o sulfer obesity and
other chronic health problems.

WALKABLE COMMUNITIES ARE VIBRANT COMMUNITIES
Torente's most vibrant, economically successful cormmercial
sireels depend on high levels of fool traffic. Currently, 20% of
Torontonians choose o walk regularly 1o their shopping desti-
nations. Walkable communities also support public transit
because most ransil rips begin and end with walking. The
Walking Survey indicales that 41% of Torontenians take pul-
lic transit and 92% of those transit users walk to their transil
stop, which is on average a five-minute walk away.
Supperting and building pedestrian-friendly envirenments
will encourage even more customers lo choose walking as a
regular mode of travel,

2, Hulchanski, David J. “The Three Cities within Toronio: Income polorizedton among Toronio nejghbourhopds, 1970-20007, University of Toronte Centre

Sor Urban and Community Studies Research Bulletin #41, Decenber 2007,
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IMPLEMENTING
THE WALKING
SIRATEGY

Putting Toronto's Walking Strategy to work will require contin-
ned coordination between several City divisions and agencies,
"The Sirategy's actions will be implemented largely through
existing processes and programs including the City's develap.
ment review process, the annual capital work programs, various
cammunity-focused programs and the wark of D1As,

SECONDARY PLANS

Toronto's Secondary Plans offer a more detailed level of plan.
ning policy, including implementation strategies for specific
areas of the city. These plans identify key pedestrian routes and
links to community services thronghout a neighbourhood while
addressing issnes such as pedesirian comfort, safety and ameni-
ties. Ensuring that pedestrian-forused policies are implemented
through the development or redevelopment of a neighbourhood
is a lundamental component of building an integrated walking
network for lorontonians.

CAPITAL BUDGET PROGRAMS

The City's annual capital budget programs provide opportuni-
lies lo achieve significan! improvements to the public realim,
These programs lund infrastructure thal can encourage and
support walking, improve safely and [oster a sense of commu-
nity. Capital improvemenlts range [rom very basic services, such
as construcling sidewalks and walkways, lo more ambilious
projects such as crealing more beauliful streetscapes. Several
Walking Strategy actions are focused on improving the pedestri-
an environment through the annual capital works programs
and inclade developing new and accessible intersection stan-
dards; improving pedestrian links between major public transit
nodes and adjacent neighbourheods; and removing barriers

which restrict pedesirian access across major corridors,

DEVELOPMENT REVIEW PROCESS

Securing improvements to the pedesirian realm throngh the
development review process is critically important and is an inte-
gral part of implementing the Walking Strategy. This is especial-
Iy true in areas designated for growth by the Official Plan inclad-
ing the Downlown, Centres, Avermes and Employment Districts.
By designing Toronto's buildings with walking in mind, we can
create an environment thal encourages people to walk. For
exarm ple, locating entrances where they provide easy access to
the sireet; placing awnings, canopies, or other boilding elernents
so that they provide pedestrians with weather protection; and
providing pedestrian-scale lighting and other amenities create
high-quality spaces and places for peaple.

WALKABILITY

IN ACTION

BUSINESS
IMPROVEMENT
AREAS

Toronto's Business Improvement Areas (BlAs) have long recognized that providing a high-
quality walking environment will attract customers. The City works with BlAs to create
attractive and lively streets through programs that are run by the BIA office in Economic
Development, Culture and Tourism Division, The projects are intended to improve the
quality of spaces on many of Toronto's main streets. Several of these programs provide
matching funds and other linancial incentives to improve the pedestrian environment and
encourage walking including: The Streetscape Improvement Program, Commercial Fagade

Improvement Program for BIAs and the Communily Festivals and Special Events Program.

CITY OF TORONTO WALKING FTRATEGY



Improvements that may be achieved throngh the development
review process include;

= [Enhanced sireetscaping incuding rees and landscaping

= Pedestrian links on-site and from the site 1o the sur-
rounding area including direct connections o transil
[acilities, community scrvices and the downtown under-
ground PATH systern;

= Consolidation and/for relocation of building entrances
and other access poinls lo give priority to pedestrian
ACCERE]

<> Public easements that allow for public pedestrian walk-
Ways to cToss private property;

=» Design features that ensure the scale and configuration
of a building coniributes pesitively to the walking envi-
ronment,

Achieving pedesirian enhancernents through the Development
Review Process is a long-term and ineremental process. The
Walking Strategy recommends several actions to achieve the best
possible results for pedestrians through this continous, ongo-
ing city-building process. These actions inchide: creating new
tools for measuring the impact of new developments on pedes-

trians; consolidating pedestrian design standards and goidelines;
and providing ongoing support for City staff invelved in develop-
ment review o ensure a congistent, city-wide approach to achiey-
ing pedestrian and public realm benefits. Current City design
guidelines that promete the integration of high quality pedestri-
an facilities inta new developments and redeveloprnents include
the Infill Tewnhouse Design Guidelines, the Design Criterion
for Review of Tall Buildings Proposals and the District and Area-
based Urban Design Guidelines,

NEIGHEOURHOOD FOCUSED PROGRAMMING

There are a mumber of neighbourhood-focused City programs
working to promaote walking and walking friendly environments
in Toronto including the Clean and Beautiful Program: the
Walk Into Health Program; and the Live Green Toronto
Program. Inaddition, the Priority Neighbourhood Programs;
the Tower Renewal Project; and local Toronto Community
Hensing Corporation projects focus pedestrian-related initia-
tives in areas of the city where the need is most critical.
Linking with comrmunity driven projects helps to identify local
walking priorities and promotes the participation of local resi-
dents, Neighbourhood scale initiatives are essential to cultival-
ing a culture of walking throughout Toronto that is tailored 1o
local needs and conditions.

TORONTO’S OFFICIAL PLAN: BUILT FORM POLICIES

New development will provide amenity for adjacent streets and open spaces to make these areas
allractive, interesting, comfortable and functional for pedestrians by providing

a) Improvements to adjacent boulevards and sidewalks including street trees, lighting and other street furniture;
b) Coordinated landscape improvements in setbacks to create attractive transitions from the private to public realms.

€] Weather protection, such as canopies and awnings;
d} Landscaped open space within the development site;

e) Landscaped edges of surface parking lots along streets, parks and open spaces to define the street edge and

visually screen the parked autos;

f) Safe pedestrian routes and tree plantings within surface parking lats;
g} Public art, where the developer agrees to provide this, to make the building and its open spaces more attractive

and interesting.

CITY OF TORONTO WALEING STRATEGTY
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WALKING
STRATEGY

GUIDING
PRINCIPLES

With a view toward both long and short-term initiatives,
the Walking Strategy actions have been built upon the following principles:

1 CITY OF TOROWTO WALKIRG FYRATEGY



' > UNIVERSAL ACCESSIBILITY

All public and private places and spaces should be barrier-free

—> SAFETY

The safety of pedestrians takes precedence
over all other modes of transportation

—> DESIGN EXCELLENCE

High-quality design creates a positive experience for everyone

The Walking Strategy has attempted to reflect these guiding principles within each of the actions identified.
These actions are strategically grouped in six “action areas” that include:

Leadership and Support for Walking
Promoting a Culture of Walking
Integrating Networks for Walking
Designing Streets for Pedestrians
Creating Spaces and Places for People
Focus on Priority and Tower Renewal Neighbourhoods

CITY OF TORONTO WALKIKG FTRATEGY 11
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WALKING STRATEGY ACTIONS

CITY OF TORONTO WALKING FTRATRGY 13



PHOTO BY MACKENZIE BLAKE

14 CITY OF TORONTO WALKEIRG STRATEGY



LEADERSHIP
AND SUPPORT
FOR WALKING

A CITY-WIDE EFFORT

Implementing the Walking Strategy is a city-wide effort. Leadership starts with City Council and
Senior Management and is the responsibility of all City staff. The Toronto Pedestrian Commiltee and
community groups provide valuable guidance on residents' priorities for pedestrian-related improve-
ments and pramotion. Collaboration among City divisions and agencies, a commitment from City
staff at all levels and the cooperation of other stakeholders will ensure the successful implementa-
tion of the Strategy. New tocls and methods for evaluating pedestrian impacts and opportunities will
be developed and accompanied by continuous training so that staff are equipped to implement inno-
vative and sound best practices from around the world in pedes-

trian planning, design and engineering principles. KEY PRINCIPLES

The Public Realm Section in the Transportalion Services | ry il wnd Gemior Mumagement dusmmon
Division will serve as the nerve centre for the Walking Strategy. ite Wallarmg Strntegy

The Public Realm Section will oversee improvements in the o The Wilking Sty desanes fie smpartarnce of
design and maintenance of Toronto's streets and ensure that vallang i all city proceses and idlan

all City Divisions support a culture of walking. This group will  « Cidizmt tnput wod tvolvesmnt o sl B the

manage Toronto's Coordinated Street Furniture Program as nearey of the Walking Stratepy

well as the Beautiful Streets projects. The Public Realm Section

will act as both project manager and coardinator far capital warks projects that have a significant
impact on the pedestrian environment, making certain that the Walking Strategy will always be part
of the process. Pedestrian focused projects that involve two or more City divisions will be coordi-
nated through the Public Realm Section. In addition, Public Realm will direct the required resources
and staffing in arder to carry out the Walking Strategy actions. With a view ta keeping the Strategy
an track, the Public Realm Section will menitar, evaluate, provide progress reports and if necessary
adapt the Strategy to keep it relevant and up-to-date.

CITY OF TORDNTG WaLEING STHATEGY
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PROMOTING LEADERSHIP
AND SUPPORT FOR WALKING:
STRATEGY ACTIONS

=+ AN ACCOUNTABLE TEAM -+ DEVELOCP TOOLS TO GUIDE

DECISION-MAKING
* 1.1: Establish the Public Realm Section within the

Transpertation Services Division as the lead staff
graup to coordinate and monitor implementation of
the Walking Strategy.

* 1.6 Initiate a comprehensive data collection and
analysis program to inform investment decisions
and to menitor the progress of the Walking Strategy.

= 1.7: Maintain and build partnerships with interna-
tional leaders in pedestrian policy, design, planning
and programming and seek out oppertunities Lo par-
ticipate and contribute to research on innovative
pedestrian initiatives.

= 1.8 Create a "walkability audit” tool that enables site-

1.2: Establish an inter-divisional and inter-agency
Walking Strategy Team chaired by the Director of the
Public Realm Section to ensure city-wide coordina-
tion of Strategy projects. The Walking Strategy Team
will include representatives from: Transportation
Services, City Planning, Public Health, Parks, Farestry

and Recreation, Economic Development, Municipal
Lizensing and Standards, City Managers Office
(Diversity Management and Community
Engagement), the Toronto Transit Commission, the
Toronto Environment Office, the Toranta Parking
Autherity, the Toronte Conservation Authority,
Toronto Police Services and Toronto Hydro.

1.3: Maintain angoing consultation with the Torente
Pedestrian Committee and community partners to
ensure a collaborative approach in the delivery of the
Walking Strategy.

1.4: Produce annual Walking Strategy progress
reports which will record achievements and identify
future priorities and resources.

1.5: Crganize an annual Walking / Public Realm
Forum, beginning in the Fall 2003, to engage City
staff and Coundil, external stakeholders and Toronte
residents in an cngeing dialogue about actions to
make Toronto a great walking city.

CITY OF TORONTO WALRING STHATEGY

specific assessments of pedestrian needs and assists
in determining investment priorities and evaluating
the design of new developments, streetscapes and
public spaces.

= 1.9: Initiate a “walkability study” to assess neigh-

bourhoed walking conditions in order to inform com-
munity revitalization studies, transportation plans,
secondary plan studies, environmental assessments
and other initiatives.

= 1.10: Conduct an audit of City-owned buildings and

properties with a view to improving the pedestrian
environment and initiating walking programs to pro-
mote a culture of walking among City staff.



WALKABILITY IN ACTION

TORONTO PEDESTRIAN COMMITTEE

Bstablished in 1998, the 18-member Toronle Pedestrian Commitlee
is an advisor lo Toronte City Council on any and all pedestrian mat-
ters. [1s mandate includes:

* Promotion of walking in Torento.

* Promotion of the Toronto Pedestrian Charter’s implementa-
tian in the City's decision-making process.

* Working for improved pedestrian safety and access to public
transit, schools, workplaces, shops, libraries, community cen-
ters, and parks, as well as roads and ather public spaces.

* Providing pedesirian-oriented inpui regarding the planning,
design, and use of public spaces.

* Providing recommendations on guidelines and general design
principles for the public realm, inchiding roads and standards
for street and sidewalk lighting,

* Providing recommendations on capital and operating budgets.

= Providing an acressible forum for public consultation on
pedestrian health, safety, convenience, and comforl.

CITY OF TOLGRTO WALKI NG STRATEGY
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PROMOTING
A CULTURE
OF WALKING

EVERYONE I5 A PEDESTRIAN

Walking is a part of everyday life and people in all comers of Toranto enjoy this ancient and universal
form of travel. Promoting a culture of walking is one of the eight sirategic principles of the
International Charter for Walking, but it's not just a matter of principle. Persuading more people to
walk more often will make our daily lives in the city healthier and more enjayable.

Urban sprawl has made many of us increasingly dependent on automabiles for everyday travel. As a
result many people pay little attention to the importance of walking in their lives and do nat identify
themselves as pedestrians. Yet, as Toronto’s own Pedestrian Charter states, “every personal trip
involves walking, alone or in combination with taking public transit, driving, or cycding.” Although
walking is a practical and healthy way of travelling to nearby community services and other destina-
tions, almost one-third of automebile trips in Taronto are twe kilometers or less. By fostering a robust
culture of walking, these shert trips will increasingly be made on foot.

It's also important to celebrate walking in Torenta. Each time
we celebrate we are reminded of how much a part of our lives KEY PRINCIPLES

walking is and how beneficial it is to the health of the city. To

strengthen our walking culture the City of Toronto is commit-  + Everjone is o pedestrian

ted to providing up-to-date, high-quality and accessible infor- + Celebrating walking creates a positive inage
mation about walking in everyday life both as a mode of travel of walking

and as a form of recreation. + High-quality pedesirian areas become pert of
Torenta’s citlture end heritage

We're already walking — indeed, everyone is a pedestrian —

but we need to remind ourselves of this fact and build upan it,

A culture of walking helps us to experience the city we live in. We see more, interact with neighbours
and participate in Toronto's public life as we walk. Local businesses thrive and streets are made safer
when people are out walking. Pedestrians are the key ingredient in making Torontc's streets and the
whole city a vibrant place.

CITY OF TORODNTG WaALEING STHATEGY |9
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PREOMOTING A CULTURE OF WALKING!
STRATEGY ACTIONS

= PROMOTE AND CELEBRATE WALKING

* 1.1 Organize an annual, city-wide Walking Festival
in partnership with City divisions, external agen-
cies and community walking groups.

+ 2.2: Create and maintain a Walking Website that
pravides access to infarmation on all City walking
policies, programs and services and encourages
Taronto residents and visitars ta walk more often.

* 2.3: Recognize and reward projects that achieve
significant improvements to Toronto's walking
environment by incorporating pedestrian-related
eriteria into existing award programs including the
Urban Design Awards and the Green Toronto
Awards.

-+ ENCOURAGE WALKING TO WORK,

SCHOOL AND EVERYWHERE

= 2.4: Launch a high profile communications and
engagement strategy to support the City's public realm
initiatives and to encourage all Torontonians to safely
walk as part of everyday life.

* 2.5: Promote and expand the community-based Walk
Inte Health pragram which includes: promational
campaigns in Toranto's neighbourhoods and parks, 2
pedometer lending program and organized neighbour-
hood walking groups.

= 2.6: Promote and expand the Active and Safe Routes
to School program and cther school-focused walking
programs including schoal travel planning.

= 2.7: Create a tocikit for emplayers to support the design
and delivery of walking programs in the warkplace.

* 2.8: Administer a program through Live Green Toranto
to assist individuals, resident groups and community
organizations who wish to initiate walkability projects
in their neighbourhcods.

2008 TORONTO WALKING SURVEY Average walking time (min.) to local services, by district

DESTINATION CITY AVG. TORONTO-EAST YORK ETOBICOKE-YORK SCARBORDUGH HORTH YORK
Convenience store 6 min 3.8 min 6.2 min 7.4 min 7.1 min

Restaurant 10.5 min 6.1 min 14 min 13.8 min 10.4 min
Toronto park or trail 11.8 min 8 min 13.2 min 16.4 min 1.3 min
Supermarket or grocer 12.4 min 9.5 min 14 min 15 min 12.5 min
Library 15 min 10 min 16.3 min 18.2 min 17.4 min
Community centre 16.6 min 12 min 18.9 min 20.1 min 17 min

M CITY OF TOROXTO WALKING STHATIGY



WALKABILITY IN ACTION

ACTIVE AND SAFE ROUTES TO SCHOOL

An often-hesrd cliché goes something like this: “When | was a kid
we used to walk 10 miles to school.” There is an element of truth to
this cliché; Canadian children walked to school in the past much
more than they do now. Returning to that tradition by encouraging
more children and parents 1o walk to schoal is an important step in
strengthening the culture of walking in Toranta,

Through the Active and Safe Routes to Schoal program. schools
work collaboratively with families and the wider community to
increase active transportation among students iraveling to and from
school. Led by Toronto Public Health in partnership with
Transportation and Toronie Police Services, district school boards
and Green Communities Canada the program also includes sctivi-
ties thal promote walking during school hours,
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Humber River pedestrian bridge
PHOTO BY BOUKE SALVERDA




INTEGRATING
NETWORKS
FOR WALKING

MAKING CONNECTIONS

When we walk, we mave around the city in a different way than we do if we are taking public transit, riding a bicycle
or driving & car. While sidewalks may be the most commeon way to get around, pedestrians can also use many other
kinds of networks. Hundreds of kilometres of paths and trails in parks, ravines, along the waterfrant and in cther nat-
ural areas provide beautiful and inspiring routes. The underground PATH network connects downtown office build-
ings, retail and subway stations in an indocr, dimate controlled environment. Laneways, mid-block crossings and
walkways through private development sites give pedestrians the freedom to get to their destinations by the most
direct and convenient path. There is a versatility to walking that is not enjoyed by cther travel mades.

An integrated network of walking routes is the backbone of a walkable community. Teronto's different walking networks
are managed by several City divisions and agencies and by private landowners, each with their own priarities. From a
pedestrian's point of view however, what is most important is that the walking network provides seamless access to
community services and a wide range of destinations. A pedestrian way-
finding system is a critical component of a seamless network. This KEY PRINCIPLES
pedestrian-scale information system would identify walking routes,

direction, distance and time to key destinations. Consistent mainte-  « Infegrating walking netwarks improves gocess

nance through all seascns is also essential to creating a continuous 7 “% yay places and amenities

pedestrian netwark that will facilitate and promote regular walking. o Understandable way-finding information is rssential
for misking 1:l.'.1[.':'ug Lrips _-':r':lr'l.||' anuid direct

Throughout Teronte, physical barriers such as ravines, highways, railand | /0ol oocesnible de siim principles must apply

hydra corridors often prevent pedestrians from travelling the most direct to the entire walking nefwork

route and, in some cases, can divide communities. Many of these barri-
ers also present opportunities to create new walking routes and connections that will expand and complete the netwark.
By designing these links to be attractive facilities they can became amenities that will make walking more enjoyable. One
inspiring model is the Humber River Pedestrian and Bicycle Bridge. This beautiful, dedicated walking and gydling con-
necticn at the mouth of the Humber River connects the waterfront trail across the Humber River and offers an attractive
alternative to the sidewalk route along the Lake Shore Boulevard Bridge.

Mew walking routes and impraverments to existing routes can alsa be secured through the development review
process and by linking to existing City initiatives such as Toronto's waterfront revitalization. For example, narth-south
“green corridors™ are being developed by the City and Waterfront Toronto to provide better walking and cycling
access to Lake Cntario,

CITY OF TORODNTG WaLEING STHATEGY &3



INTEGRATING NETWORKS FOR WALKING:

- IMPROVE THE SIDEWALK

NETWORK THROUGHOUT

TORONTO

= 1.1: Construct new sidewalks - during
roed reconstruction and resurfacing, or
when applicable, through the develop-
ment review process - on both sides of
the street in all areas where they are
missing.

3.2: Review current practices and poli-
cies for constructing new sidewalks
where they are missing on existing
local streets.

1.3: Assess opportunities to narrow
paverments, widen sidewalks and
enhance landscaping as part of all road
recanstruction projects and in such a
way that is consistent with the Vibrant
Streets Guidelines and and the
Streetscape Manual.

IMPROVE LINKS BETWEEN

MAJOR PUBLIC TRANSIT

ROUTES AND ADJACENT

NEIGHEOURHOODS

= 1.4: Develop criteria for high quality
pedestrian environments in and
around new public transit stations and
stops and identify improvements for
existing transit stations and stops.

CATY OF TORONTO WALEIRG STHATIGY

STRATEGY ACTIONS

-+ PROVIDE A SIGNAGE AND INFOR-

MATION SYSTEM TO

SUPPORT WALKING

+ 1.5: Develop a pedestrian way-finding
system with pedestrian-scale signage
that indicates walking routes and that
allows residents and visitors to easily
find their way on foot.

3.6: Develop neighbourhood walking
maps that feature accessible walking
routes, cannecting streets, public walk-
ways, parks and open spaces, walking
links through private property, transit
nodes and key local destinations.

31.7: Develop and promcote featured
walking routes throughout the City by
building upon the Discavery Walks
praject.

3.8: Encourage and support the devel-
opment of a computer based pedestri-
an trip planner to assist residents and
visitors to plan their walking routes.

- DEVELOP A MULTI-YEAR PLAN TO

IMPROVE AND IMPLEMENT NEW

WALKING ROUTES

* 3.9: Develop a camputer database of all
public pedestrian walkways, paths,
sidewalks and connections on public
and private lands in order to map exist-
ing routes and to collect infarmation
far the development of future connec-
tions across barriers such as railway,
hydro and highway corridors.

3.10: Develop guidelines for pedestrian
trail access, including trail-road cross-
ings, and use these guidelines to evalu-
ate and identify improvements to exist-
ing walking routes.

EXPAND TORONTO'S

UNDERGROUND WALKING

NETWORK

* 3.11: Praduce a master plan for the
underground PATH system and contin-
ue to expand PATH connections
through the development review
process and as part of other city-build-
ing projects.



WALKABILITY IN ACTION

ESSENTIAL SIDEWALK LINKS PROGRAM

Connected and continuonus sidewalks are needed throughout Toronto
o ensure a safer and more accessible walking environment. To
achieve this goal City policy requires that sidewalks be provided on
both sides of arterial and collector raads.

The Fssential Sidewalk Links Program ensures that all road recon-
struction and resurfacing projects include the construction of new
sidewalks where they are currently missing. The program also
responds lo requests from residents 1o construct sidewalks on local
neighbourhood streets,

CITY OF TOLDRTO WALKI NG STRATIGY



Yonge Street south of Queen Street, 1901
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DESIGNING
STREETS
FOR PEDESTRIANS

Torento's streets and sidewalks are like the city’s living room. They are the places where we interact with
each other and where a large part of our lives are lived. Public streets make up almost 25% of Toronta's
land arca and connect to nearly every destination. With so much of Toronto defined by our streets, special
emphasis must be placed on making streets great places for walking, shopping, sodializing and exploring
for both residents and visitors.

Creating spaces for sustainable and active medes of transpertation on city streets is essential if we are to
build streets where people want to walk. As a result, Toronte's streets are increasingly being designed as
“complete streets” with a prionity toward walking, cycling and public transit. Fostering a culture of walking
also requires better designed streetscapes that include street trees, attractive landscaping and decorative
paving materials. A high quality walking environment also needs to be well-managed. To this end, the
Vibrant Streets Guidelines prescribe new rules for placing street furniture and other elements on sidewalks
to reduce dutter and ensure clear, accessible pedestrian walk-

ways. Projects such as the pedestrian countdown signals, acces-
sible signals, zebra crosswalks and the Pedestrian Crossover
Enhancement Program are improving safety, comfort and con- .
venience for pedestrians of all ages and abilities.

KEY PRINCIPLES

Taronta's streets are defined by the buildings along them. The
design of these buildings and the ways in which they connect to
the public realm must provide a comfortable, pedestrian-scale
enviranment. Teranta's Official Plan clearly articulates that the
future of Toronta neighbourhoads lies in mare mised-use development — pelicies which are currently
being implemented through the City's work aleng the Avenues. The City's Green Development Standards
and Urban Design Guidelines include principles that strive to make streets into destinations as well as trav-
el routes. The implementation of existing City policies, guidelines and standards along with continued adu-
cation and cooperation between City divisions and agencies and with the development community will
ensure that the principles of the Walking Strategy become the reality of Toronta's streets.

CITY OF TORONTO WALKIKG FTRATRGY L0



~» TRANSFORM STREETS INTO

ATTRACTIVE DESTINATIONS

» 4.1 Implement the Coordinated Street
Furniture Program which will place
approximately 25,600 pieces of street fur-
niture on Toronto's streets over the next
20 years including 1,300 new benches by
2013.

= 4. 2: Transfarm the look of Toronta strests
by aggressively applying the Vibrant
Streets Guidelines so that all new street
furniture enhances the walking experi-
ence,

* 4.3: Document sidewalk zones on city
streets, based on the Vibrant Streets
Guidelines ta guide a multi-year program
to reorganize and de-clutter sidewalks
and boulevards to achieve optimal pedes-
trian clearways.

» 4 4: Evaluate current street |igl'r|:ing poli-
cies and develop a policy and implemen-
tation strategy for pedestrian-scale light-
ing, especially in suburban neighbour-
hoods (walkway lighting).

= 4.5: Evaluate innovative streetscape
enhancements to support healthier street
trees and landscaping, decarative paving
materials and high-quality design fea-
fures

* 4.6: Develop a pilot project to install and
evaluate different design options for relo.
cating bicycle parking racks and other
barriers from narrow sidewalks/boule-
vards to alternative locations, and imple-
ment 10 locations in 2009 and 2010.

i¥ CITY OF TOROWTO WALEIRG FTRATEGY

- ADOPT AN APPROACH

THAT GIVES GREATER
PRIORITY TO PEDESTRIANS

= 4.7: Develop pedestrian priority areas in
lecaticns with significant pedestrian activ-
ity (such as campuses, transit hubs,
major intersections and cultural centres)
where investment will focus an pedestri-
an features like special pavement treat.
ments, pedestrian priority intersection
designs and other amenities.

= 4.8: Adopt a best practices approach for
intersections and pedestrian crossings
with a goal to continuously improve the
safety and comfort of road crossings for
pedestrians.

= 4.5: Complete a program review of winter
maintenance services with the goal of
impreving pedestrian safety and comfort
during winter conditions.

= 4,10: Develop a program to implement
"Mo Right Turn on Red" restrictions at
strategic intersections to provide for
safer crossing conditions for pedestrians,
beginning with 10 intersections in 2010.

- GIVE PRIORITY TO THE NEEDS OF

PEDESTRIANS IN
ALL PLANNING DECISIONS

+ 4.11: Develop a reference manual of
pedestrian-related design standards and
guidelines, including the City's
Accessibility Design Guidelines, to be
consistently applied in appropriate stud-
ies and processes including development
review, Avenue Studies, Environmental
Assessments, Community Improvement
Plans, Transit Projects and Transportation
Impact Studies.

+ 4.12: Revise the Guidelines for
Transportation Impact Studies — current-
ly required as part of the development
review process for large new develop-
ments — to include a more comprehen-
sive study of the impact of proposed
developments on pedestrian activity.

= 4.13; Prepare updated Transportation
Demand Management (TDM)
Guidelines to establish citywide stan-
dards for TDM initiatives in new develop-
ments. The TDM Guidelines will include
pravisions for detailed infarmatian an
pedestrian access to and within the site,
pedestrian amenities and enhanced
pedestrian connections with the sur-
rounding neighbourhood.



COORDINATED STREET FURNITURE
AND VIBRANT STREETS

The City is implementing a new sysiem of sireet furniture, Based
on extensive public consultations and research, criteria were devel-
oped to harmonize the design, scale, materials and placement of
street furniture in loronto. The criteria called for exceptional
design, universal accessibility, safety, quality, maintenance, pedes-
trian-oriented placerment and sustainable components,

The Coordinated Street Furniture Program will re-organize
Toronto’s sidewalks and boulevards 1o create a more accessible and
user-lriendly public realm, based on the Vibrant Streets Guidelines.
The result will be a high standard of civic design for all city streets.

CITY OF TORDNTE
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Pedestrian Sunday, Kensington Market
PHOTO BY YWONNE BAMBRICK
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CREATING
SPACES AND PLACES
FOR PEOPLE

MORE THAN GETTING FROM A TO B

In Toronte, our streets should encourage people to take a walk without having to be told that it's a good idea,
Creating beautiful and functional streetscapes and public spaces will make a significant contribution to
Toronto's walking culture. Revitalizing our public spaces may take the form of a small project like converting a
boulevard parking spot into a beautifully landscaped green space, or commissioning local artists to paint traf-
fic control signal cabinets. Building a vibrant public space can also be a very large project that acquires and
transforms existing spaces as was the case with Yonge-Dundas Square. There are opportunities to create many
different types of public spaces and plazas in all of Toronto's neighbourhoods.

Toronto can learn valuable lessons from “pedestrianization” projects undertaken in cities around the world,
For example, many great cities have dynamic and prosperous pedestrian-only streets that are sought out by
tourists and residents alike. Other examples include occasional
pedestrian streets that are closed to automobile traffic on specific KEY PRINCIPLES

days or al certain times of the day. Toronto already has a success-

ful example of occasional pedestrian streets, Pedestrian Sunday, - Creating places for people fosters a sense of
held once a menth during the summer in Kensington Market, oper-  “0/miumiy

ates like a traditional market where certain streets within the mar- = High-quality urban design creates more active

H' - —_— I I e
ket are closed to car traffic so that merchants can take up spaceon  © Foco A pEEE

the sidewalks and pedestrians are free to stroll on the roadway. . kL
provide safe eridronients

Teronte has many other areas with busy pedestrian traffic, such as
twa dewntown university campuses for example, that would provide goad lacations te cantinue to develop a
Tarante model for occasional or permanent pedestrian streets.

Creating places for pedestrians does not necessarily require the removal of cars; it can also mean implement-
ing a “shared street” concept which has successfully transformed streets and squares in European cities. On
shared streets, safety is improved by mixing vehicle and pedestrian areas rather than separating them. Shared
streets became shared public spaces that slow traffic by the way they are designed. This technique has been
used on streets with high traffic volumes and on local residential streets to create liveable spaces where peo-
ple travel, shop and play, Similar innovative designs have transformed other cities and have the potential to
waork in Toronto as well.

CITY OF TORONTO WALEIKG FTRATRGY
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CREATING SPACES AND PLACES FOR
PEDESTRIANS. STRATEGY ACTIONS

-» DESIGN GATHERING PLACES

FOR PEDESTRIANS

+ 5.1 Develop, implement and evaluate a variety of
pedestrian street design optiens including full-time
and occasional pedestnan streets,

= 5.2: Investigate innovative street designs such as
shared-streets, where appropriate, so that neighbour-
hood streels can serve as important community
places while providing local transportation access.

= 5.3 Support regular, community-led pedestrian
street events by developing a "how-to” guide and
promotional materials.

CITY OF TORONTG WALKIKG FTRATIGY

~=» SUPPORT A BEAUTIFUL PUBLIC REALM

* 5.4; Continue to work with all of Toronto's communi-
ties to design and implement small and large-scale
neighbourhood beautification projects.

» 5.5: Develop design standards for attractive and
functional transit walting areas to provide a positive
and enjoyable experience for transit customers.

= 5.6 Build public squares and plazas at key intersec-
tions in Toronto through the development review
pracess, public-private partnerships and by converting
under-utilized sections of roadways and public space.

= 5.7 Review current boulevard parking permit pro-
grams and Investigate opportunities fer transferming
paved boulevards to attractive public spaces.

Yonge Dundas Square
PHOTO BY SAM JAVANROUH



WALKABILITY IN ACTION

CIVIC IMPROVEMENT PROGRAM

The Civie Improvement Program is intended to guide decisions
regarding capital investment 1o improve public spaces including
streets, plazas, parks, and public buildings. The program enhances
ongoing capital programs in other City divisions, Civic improvement
projects can be grouped under three general themes:

PLACES: looks for opportunities to create outdoor “rooms” or dis-
tinctive “locations” in the public realim that enhance the quality of
the pedestrian environment.

ROUTES: focuses on opportunities for urban design improve-
ments to major elements of Toronto's street system where vehicu-
lar and pedestrian volumes are greatest,

DISTRICTS: many areas and neighbourhoods in Toronto are inter-
comnected and interrelated, and are being revitalized through
major planning and development initiatives that oflen include
streetscaping.

CITY OF TORONTO WALEIKG FTRATEGY



Crescent Town, near Victoria Park and Danforth
PHOTG FROM GOOGLE MAPS
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FOCUS ON
PRIORITY AND
TOWER RENEWAL
NEIGHBOURHOODS

BRINGING WALKABILITY TO WHERE IT'S NEEDED

Many of Torente's suburban neighbourhoods pose a significant challenge to creating a culture of walking. These neighbour-
hoods have been planned with a primary focus on accommodating automobiles, As a result, suburban roads are generally wide
and land use is usually segregated, typically with large clusters of high-rise apartment buildings or self-enclosed subdivisions
alternating with large retail complexes. Generally speaking, there is a lack of high-quality pedestrian infrastructure and few
attractive public spaces between homes, shopping and community services, Large distances between residential areas and
other seryices discourage people from walking. Some distances may seem to be greater than they are if there is not a lot to
see or do along the way. Typical suburban development patterns have also created much bigger city blocks with few pedestri-
an connections across private property of across busy streets in the middle
of the blacks. In these areas pedestrians are forced to walk longer and less KEY PRINCIPLES
direct routes to their destinations.

o Walking is the most basic and affordable mode
of travel.

In 2005, the City of Toronto designated 13 areas as "high priority” neigh-
bourhoods through the Toronto Strong Meighbourhoods Strategy.
Torente's Priority Meighbourheods are characterized by high levels of low-
inceme households, large numbers of new immigrant residents, a high « A walking friendly nelghbourhood is ware livable,
population density, inadequate infrastructure and an inability of communi- inclusive, sustainable, safe and attractive

ty organizations ta meet the growing needs and concerns of local residents,

The City's Neighbourhood Action Teams are working on providing more local community services Lo these 13 neighbour-
hoods. Poor walking conditions have been identified as a key deterrent to accessing these services. For example, the Toronto
Walking Survey reveals that about ane-third of Pricrity Nelghbaurhaad residents feel uncamfortable walking in their neigh-
bourhoods at night.

» High-quality, accessible pedestrian infrastructire
promates soclal n]!szil}'.

The Mayor's Tower Renewal Project aims to dramatically improve the energy efficiency of maore than 1,000 high rise residen-
tial concrete frame buildings located throughout Toronto, most of which are located in suburban areas. In addition, the proj-
ect |s looking to improve the walking environment around these high-rise buildings by increasing small-scale retail and mar-
kets on-site, improving green space around the buildings and adding other enhancements to the pedestrian environment.

The Walking Strategy recognizes and builds upon the efforts of the Priarity Neighbourhoods Pragram and the Tawer Renewal
Project to advance impravements to the walking envirenment in parts of the City where the need is most critical. These neigh-
bourhoods are ideal starting points for improving the walking infrastructure and culture in Toronto’s suburbs. Once complet-
ed, these projects will provide models and tools that will be useful in ather neighbourhaods.

CITY OF TOROWTS WALEIHG FTRATEGY A5
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FOCUSING ON PRIORITY AND TOWER
RENEWAL NEIGHBEOURHOODS!
STRATEGY ACTIONS

- ENHANCE THE WALKABILITY OF COMMUNITIES IN NEED

* 5.1: Demanstrate small-scale pedestrian projects within the Priority and Tower
Renewal neighbourhoods and develop a case study approach that may be used
in other Toronto neighbourhoods.

= 6.2: Undertake pilot projects to improve walkability in the Priority and Tower
Renewal neighbourhoods by conducting a community-based survey and audit
of neighbourhood walking conditions followed by the iImplementation of a
range of pedestrian infrastructure improvements, services and programs.

* 5.3: Develop a framewark and funding approach for additional community-
focused pedestrian studies and improvements with a focus on the Tower
Renewal and Priarity Neighbourhoods.

Lawrence Heights
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WALKABILITY IN ACTION

WALK INTO HEALTH:
BUILDING PHYSICALLY ACTIVE
COMMUNITIES PROJECT

The Building Physically Active Comumnunities Project creates pro-
grams tailored to specific communities that encourage people to
improve their health by walking more often. The major components
of the project are:

« A community-based media strategy;

» A Pedometer lending program implemented through the
Taranta Public Library and participating workplaces;

+ Promotion of Parks, Forestry and Recreation’s walking programs

al cormmmunity centres across Toronio;

+ Establishroent ef new walking gronps within existing social sup-
porl networks such as English Conversation Circles at public
library branches, FSL classes provided through district school
boards, or Ontario Early Years Centres;

« Small-scale walking audils in a Priorily Neighbourhood;
« Point of decision “Step Into Health” signs 1o encourage stair use.

The project is led by Toronte Public Health in partnership with: com-
munity volunteers; Toronto Catholic District School Board; Toronto
District School Board; Toronto Parks, Forestry and Recreation; and
the Toronte Public Library,

CITY OF TORONTO WALEIKG FTRATEGY
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APPENDIX | —IMPLEMENTATION PLAN

TORONTO WALKING STRATEGY

b TorowTo

Action Item b ol JimairEme Investment
9 y IMMEDIATE 0-2 YEARS 3-5 YEARS 5-10 YEARS
T = W
Providing Leadership and Support for Walking
I I .
1.1 Establish Public Realm as Iransportation Services ﬁ Existing
Lead Staff Group
1.2 Walking Strategy Team Transportation Services
(Public Realm) — Existing
13 Ongring Consultation with Transporiation Services Existing
Community Partners (Public Realm) ﬁ
1.4 Walking Strategy Reporting Transportation Services (=
{Public Realm) # Existing
Anmual Prograsm
1.5 Walking/Public Realm Forum Transportation Services
(Public Realm) ﬁ Existing
Skarts Fall 2009
1.6 Data Collection and Walking Strategy Team )
Analysis Program Action Irdhated Sxising
1. MF 'jm:-":“':: Build Walking Strategy Team % Existing
1.3 Walkabilty Audit Tool Transportation Services. | acyion initiated ﬁu Existing
Audit Town Dieveliped
1.9 Walkability Study Walking Strategy Team ﬁ Existing
Whikakikty Shty
Frarriawark Desafopad
1.10 Walkability Audits for
City Buildings Veking Sumtegy Taso ﬁ New Funding
|
Promoting Toronte's Culture of Walking
21 Annual City-wide Walking Transportation Services * Existing
Festival Asnwtui] Frogras
2:2 Walking Wabsite Transportation Services — Exisling
2-3 Award Programs - City Manming, Teronto ﬁ Existing
Walkability Criterion Environment Office Uirban Design Green Taromie
Apazrats Pserredy

comtimiied on net page
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TORONTO WALKING STRATEGY

APPENDIX ] — IMPLEMENTATION PLAN

(ofl TorowTo

Lead Division

Time Frame

Recreation

Action Item Investment
e Agency IMMEDIATE 0-2 YEARS 3-5 YEARS 5-10 YEARS
i |
24 Launch Fromotional Transportation Services Mew Funding
Campaign
Existing and
2.5 Promote and Enhance Walk Toronta Public Health # Explaring
Inte Health program external funding
2.6 Promote and Enhance Existing and
Active and Safe Routes Toronto Public Health — Explaring
to School Program external funding
2.7 Walk to and at Wark Toranto Environment E:istingland
ngran': Office, F’J.I::Iic Hﬂl_lh, ﬁ Et[ﬂunng_
Transpartation Services extermal funding
-8 Live Green Toronto — .
Community Walkability Toronto Environment ﬁ Existing
s Office
Prajects | |
1 L
Integrating Networks for Walking
| I »
1.1 Constructing New Sidewalks Transpartation Seryices é Existing
3.2 Review Practices/Policies — ; ! ﬁ Existing
Sidewalks on Local Streets e ptition Seryices
3.3 Narpow Payements Transportation Services
Assess Opportunities ﬁ Exizting
3.4 Linkage Improvements — GO Transit, TTC, ﬁ Capiigl Brogram
Major Transit Nodes Transportalion Services [TBD
Transportation Services p
3.5 Develop Way-finding System (Public Realm), % Mew Funding
Economic Development,
Culture and Tourism
3-6 Develop Maighbourhood Transportation Services, Mew Fundi
Walking Maps Parks Forestry and N Forkarid i
Recreation Trails Map Relersed
i Transportation Services Mewr Fundin
o mp Foauned Vit Parks, Forestry and # $
i 5 i rowtes i 2070 | |

continuied on nest page
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TORONTO WALKING STRATEGY

APPENDIX | — IMPLEMENTATION PLAN

i TorowTo

Action Item L%'rdhgi:rﬁ'?" Tima:Frame Investment
IMMEDIATE 0-2 YEARS 3-5 YEARS 5-10 YEARS
e —
3.8 Pedestrian Trip Planner Metrolinz,
Transportation Services External Funding
3.9 Database of Pedestrian Technical Semvices, TBD
Facilities Transporiation Services Action (nitiotad ’
1.10 Pedestrian Trail Access P‘ark;.‘Fnr.er._tq.- and TED
Guidelines and Audits . T
Transportation Services Action Initiated |
I
3.11 PATH Maslerplan City Planning Masterplan Completed Existing
i
T
Creating Streets for Pedestrians
! Funded th
4.1 Implement Coordinated Transponation Services lﬁlln mni,i:ﬁ:#l
Street Fumniture Program 2Dvpear prograrm contract
4.2 Implement Vibrant Streels City Panning. ﬁ Existin
Transportation Senvices B
4.3 Document Sidewalk Zones Transportation Seryices é Mew Funding
Achivn Imbtad
4.4 Mi[r and S:r:nqn- for TRD
P rian-Scale Lighting Iransportation Senices Actur Imtratad
4.5 Evaluate Innovative City Planning, '
Streetscape Enhancements Transportation Services ﬁ New Funding
4.5 Bike Parking Relocation Pilol Transporiation Services #
Implement 10 locations in 2008 and 2010
4.7 Develop Pedestrian Priority Transpartation Services,
Areas City Planning ﬁ Mew Funding
" Existing and
4.5 Adopt Best Practice y ; ; :
Approach for Intersactions Transportation Services mwf:ﬂuﬁﬂﬁmg
49 Review of Pedestrian ' g N
m:;uimmanm Transportation Seryices Pragreirr revsiu Existing
410 "No Right m on M 5 10 intersections Existin
program at Strategic [ransportation Services in 2010 R
Intersections
4.11 Develop Referance Manual .
~ Pedestrian-related Design Tmnsg?r;m;ﬁ::nﬁfgr\-ltu, Action Trntated Rﬁ:ﬁ; Marual Existing
Standards and Guidelines 5

continued on next page
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APPENDIX | — IMPLEMENTATION PLAN

TORONTO WALKING STRATEGY

o ToronTo

Lead Division

Time Frame

Action Item Investment
or Agency IMMEDIATE 0-2 YEARS 3-5 YEARS 5-10 YEARS
412 :f:\:;-;’::m:!?ﬂﬂ Transportation Seryices Revized Guidlines Fuisting
4.13 :}ﬁlfl:lrfrr::d;w TOM City Planning Updated Guidelines Existing
Creating Places and Spaces for People
5.1 Davelop Padastrian Streats : .
evelop an Transpartation Services, Action Initiatad ﬁl New Funding
City Planning
5.2 Investigate Innovative Strect Transportation Services a
Dmpf ransportation i New Funding
5.3 Develop How-To Guide to Transpartation Services, !
Support Community-Led City Planning # Existing
Street Events
5.4 Continue Small and Large [mnsportation Services Exicti
Scale Neighbourhoad {Public Realm) # isting
Beautification Projects
5.5 Develop Design Standards — City Planning, TTC, Existing and
Transit Stop/Waiting Areas Transportation Services ﬁ Expful'lng_
external funding
5.5 Build Public Squares and City Planning,
s & Transportation Services ﬁ Mew Funding
(Public Realm)
5.7 Transforming Boulevard Transportation Services
Parking {Public Realm), ﬁ Mew Funding
City Planning, Toranta
Parking Authorily
Focusing on Priority and Tower Renewal Neighbourhoods
6-1 Small Scale Walkability Meighbourhood Action |
Initiatives in Priority and Tower,  Teams, Transportation Action-intoted ﬁ Mew Funding
Renewsal Meighbourhoods Services, Mayor's Office
52 & 63 Walkability Projects in Netghbourhood Action #
Priority and Tower Teams, Transportation Pl Framewark for com- Mew Funding

Renawal

Services, Mayor's Office

nighbourhoods munity focissed in-

tiathees







FOR MORE INFO ON THE WALKING STRATEGY
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